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Leadership Perspectives: NextGen Network, Inc. Rounding Out
2007 With a Bang!

By Tamara Nall, Secretary

his year the majority of respondents value profes- to John Burt and Cassandra Sloan
T NextGen Network, sional development opportunities. for launching this effort, which is tai-
Inc.’s leadership lored to meet the increasing desire of
team launched several Other feedback that the leadership team members to receive entrepreneurial
strategic initiatives to has already started to address are: (a) programming,
drive the organization create programs focused on sales and
forward. Major accom- negotiations, entrepreneurship and *  2007-2008 Operational Plans. The
plishments include: strategic planning and (b) communicate NextGen Network Leadership Team
how members can become more has implemented an operational
*  Strategic Board Session. In June, involved in organizational committees planning process that maps and pri-
the NextGen Network leadership and activities. oritizes organizational initiatives to
met with its Board of Directors to the annual budgets.

review its strategic plan and perti-
nent milestones for the coming year.

* Selection of 2007 Professional
Class. This year we welcomed over
20 new members representing vari-
ous backgrounds, professions and
industries.

* Institute Membership Application
Process. A formal process was
launched to transition pipeline semi-
nar graduates from The Executive
Leadership Council’s Institute for
Leadership Development &
Research into the NextGen Network
organization.

* Membership Survey. This year the
membership committee successfully
launched our 2007 membership sur-
vey. We enjoyed a 76% response
rate, which was a record in the histo-
ry of our organization.

Some positive highlights from the sur-
vey include: a) Forty-two percent (42%)
of our NextGen Network members were
promoted within the last year; (b) mem-
ber-to-member networking opportuni-
ties are highly valued, and (c) the

* Update of the Bylaws. Special

thanks to Joy Booker and LaToya
Rembert for updating our organiza-
tional bylaws. These changes make
the organization more efficient by
adding new capabilities such as elec-
tronic ballot voting,.

“I Am A Business Initiative.” You
listened; we heard! Special thanks
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Leading the Community Outreach
Committee, Heather James jump-
started NextGen Network’s com-
munity efforts. She represented
NextGen Network at several events
for the Trenton and Waterbury affil-
iates of Granville Academy and is

Cont’d on page 2

NextGen Network Inc. was founded in 1999 as a
youth affiliate of The Executive Leadership
Council™, the nation’s premier leadership network of
the most senior African American corporate execu-
tives in Fortune 500 companies. NextGen Network,
Inc. is a world class professional organization that
offers career and professional development, commu-
nity service opportunities, and points of connectivi-

ty for African-American business professionals.

NextGen Network, Inc/s mission is to create a profes-

sional network and development opportunity for

African American professionals, to serve as an exten-

sion of The Executive Leadership Council and its
charitable affiliate The Executive Leadership
Foundation, to provide career and professional
development for future business leaders, and to offer

community outreach programming and support.




NextGen Network, Inc.

Welcomes 20 New Professional Class Members

By Kevin Hinton

This year’s group of Professional Class
members is the largest and most
diverse in NextGen Network Inc.’s
history. The industries they represent
include: automotive, consulting, ener-
gy, education, financial services
(including investment banking, com-
mercial banking, insurance and real
estate), health care, hospitality, media,
retail, telecommunications and the US
Navy. Their responsibilities span the
gamut of corporate duties, including
corporate policy, general management,
government relations, legal affairs,
operations, product development,
project management, sales, strategic

1. Kelvin Baggett, Vice President & CEO, Clinical Services 1.

planning and technology. They are
geographically situated in states from
California to New York. In line with
NextGen Network Inc.’s current pro-
file, these new members range in age
from the mid-twenties to the early for-
ties. Most hold graduate degrees in
fields that include business adminis-
tration, law, medicine and public

health.

The selection of these members repre-
sents the culmination of a rigorous,
competitive application process.
Professional Class Membership candi-
dates must demonstrate through their

applications the following three key
characteristics:

* Promise for growth in a professional
career

® Excellence and commitment to aca-
demics

¢ Commitment to community service

NextGen Network, Inc. is honored to
have such a distinguished group of new
members. We are confident that these
new members will make great contribu-
tions to the organization and continue
to excel professionally.ll

Darren Peters, Manager, System Government Affairs,

Group, Hospital Corporation of America (HCA)

2. Chloe Barzey, Partner, Accenture

3. Stanley Dobbs, Regional Director, Supply Chain, Naval
Aviation

4. Michael Holt, Manager, Consultant Relations, AIG Global
Investment Group

5. T. Hudson Williams, Vice President of Diversity and
Multicultural Initiatives of Time Warner Inc.

6. Ramsey Jay, Jr., Associate Analyst, Ares Management

7. Tiffani Lott, Director, B2B Coverage Strategy, Establishment

Services Division, American Administration

8. Sheila Marmon, Director, Multimedia Brand Development
and Strategy, ESSENCE Magazine, Time Inc.

9. David Mitchell, Managing Director, Structured Equity
Products, Bear, Stearns & Co. Inc.

10. Leea Nash, Associate, Strategy Home Team of Booz Allen

Hamilton

Cont’d from page 1

participating in planning for the
potential start-up of a Newark, NJ
affiliate.

* Annual Report. NextGen
Network is proud to announce the
release of its first annual report.
This effort was led by Dele
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12.
13.
14.
15.
16.
17.
18.

19.
20.

Oladapo and Tyrone Thomas.

This report was yet another mile-
stone for the organization and will
be used as marketing collateral to
The Executive Leadership Council
and potential sponsors.

Entergy Services, Inc.

Kyle Price, Director of Customer Development and Local
Marketing, Food Lion LLC

Kimberly Smith, Vice President, Product Development,
Discovery Education

Kimberly Spears, Senior Consultant, Strategy and
Operations, Deloitte Consulting

Cheryl Spruill, Vice President, Internal Audit, Prudential
Financial

Mel Steals, Implementation Coordinator, Continuous
Improvement Team, PNC Financial Services Group
Tasheaya Warren Ellison, Director, Corporate Counsel, Tax
Department, Prudential Financial

Michael Watson, Senior Product Manager, Strategy and
Development Group, JP Morgan Chase

Matthew Whitehead, CEO, MJW & Associates

Brock Williams, Business Associate, greatDestinations
Leadership Development Program, Carlson Companies, Inc

The leadership team knows that many
of our successes would not be possi-
ble without all of our dedicated mem-
bers, so thank you. As you can see,
NextGen Network has been very
busy, and we are confident that 2008
will be even better!ll
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NextGen Network, Inc.s Advocate: Reginald Van Lee

By Tamara Nall

ince its inception, NextGen Network, Inc.’s success has been

supported by many Executive Leadership Council’s mem-

bers. One such member is Reginald (Reggie) Van Lee, Senior

Vice President, Booz Allen Hamilton, who has mentored NextGen

Network, Inc. members, supported member involvement in non-

profit fundraising events and encouraged the organization’s col-

laboration with The Executive Leadership Council.

Besides being a member of The
Executive Leadership Council, Mr.
Van Lee serves on the Board of
Directors of the Thurgood Marshall
College Fund; the Abyssinian
Development Corporation; MIT’s
National Selection Committee; the
New York International Ballet
Competition, and the New York
City Center for Charter School
Excellence; Chairman of the Board
of the EVIDENCE Dance Company.
He is a Trustee and Treasurer of the
Studio Museum in Harlem and
Chairman of the Corporate
Advisory Board at the University of
Southern California’s Marshall
School of Business. Mr. Van Lee
was named one of the top 25 con-
sultants in the world in “Consulting
Magazine” in 2000 and was recog-
nized as one of New York’s Finest
Philanthropists in 2002. In 2004,
Mr. Van Lee received from New
York University their C. Walter
Nichols award for outstanding com-
munity service as well as the presti-
gious Spirit of Cabrini award by the
Cabrini Mission Foundation. In
2005, Mr. Van Lee was awarded the
Joseph Papp Racial Harmony
Award from the Foundation for
Ethnic Understanding and in 2006,
he was awarded the Black Engineer
of the Year “Pioneer” Award.
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.ﬁ?"ﬂiﬂﬁen Mebwork v

As if he isn’t busy enough, Mr. Van
Lee maintains a demanding work
schedule along with his numerous
charitable and philanthropic activi-
ties. He is currently a Senior Vice
President in Booz Allen Hamilton’s
McLean, VA office where he leads
the firm’s organization and change
capabilities in Global Health Public
Sector agencies and the firm’s Not-
For-Profit business. His expertise
lies in how global organizations can
build capabilities to make them
resilient to potential shocks to mis-
sion accomplishment and growth.
He has also worked extensively
with private sector, public sector
and NGO sector clients in the area
of strategic transformation and high
performance organizational design.
His experiences range from helping
health organizations transform to
better achieve their mission and
goals to co-leading the Urban
Enterprise Initiative with the
William Jefferson Clinton
Foundation in New York City,
focused on driving enhanced com-
petitiveness for small businesses in
Harlem to driving growth and mis-
sion accomplishment in not-for-
profit organizations like Habitat for
Humanity, St. Jude’s Children’s
Hospital, the American Cancer
Society and numerous foundations.

When he is not busy giving of him-
self in a charitable manner, Mr. Van
Lee manages to find time to give of
himself intellectually. He has co-
authored articles on the topic of
strategy implementation and devel-
oped an innovative and integrated
“tool kit” for management with
techniques designed to help leaders
realize new strategies and institu-
tionalize existing strategies. He has
been published in The Journal of
Business Strategy and Business
Horizons and Mr. Van Lee has even
appeared numerous times on ABC’s
“World News This Morning” televi-
sion program and CNBC.

During a rare moment of uninter-
rupted time with Mr. Van Lee,
NextGen Network, Inc. asked him
to provide his thoughts on how he
sees the organization evolving in
the coming years. He responded,
“Given some of its strategic initia-
tives, growth in membership, and
strong leadership, NextGen
Network is well on its way to feed-
ing the next wave of African
Americans into the C-Suite.”

NextGen Network, Inc. proudly
salutes Mr. Van Lee for his contri-
butions to the community and to
our organization.ll
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The Prudential Effect

By Dawn Kelly, Prudential Financial, Inc.

International Insurance Shares Best Practices with

NextGen Network, Inc.

s a lead sponsor of the NextGen
A Network, Inc. Prudential believes

one of its most important roles is to
build the capabilities and knowledge base
of the network’s members. And that was
the primary goal of the second NextGen
Network, Inc. seminar and networking
reception hosted by the company in
Newark, NJ.

More than 50 NextGen Network, Inc.
members—emerging African-American
leaders from within Prudential and at
other Fortune 5000 companies— attended
the seminar, which carried a global theme.
“The global economy continues to dra-
matically reshape the way domestic com-
panies conduct business around the
world,” says Ken Tanji, Vice President of
finance for Prudential Annuities and a
NextGen Network, Inc. board member. “It
is more important than ever that individ-
uals learn ‘best-in-class’ strategies to suc-
ceed in this environment.”

Craig Merdian, a Vice President in
International Insurance and the keynote
speaker at the event, gave an in-depth
overview of International Insurance’s
strategy and outlined opportunities for
future growth. He also highlighted some
of the best practices that have led to
extraordinary achievements in many of
the unit’s operations.

“Next Gen Network’s membership is a
valuable resource,” says Merdian, “and I
am delighted to help Prudential strength-
en its relationship with this important
group.”ll
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Craig Merdian (left) and NextGen Network member Kerry Benson discuss the merits of International
Insurance’s business model.

Prudential Hosts Empowerment Reception for
Future African American Business Leaders

Tens of millions of baby boomers are reach-
ing retirement age, which, according to
Prudential Vice Chairman John Strangfeld,
will have a far-reaching impact on the
financial services industry. It will also have
an impact on up-and-coming African
American business leaders. “As emerging
leaders, you have the skills to get in the
game. Remember that you must maintain
relevance by shifting and responding to a
constantly changing marketplace,”
Strangfeld advised during a Prudential-
sponsored reception for members of
NextGen Network Inc.

The NextGen Network, which includes
seven Prudential employees, is an affiliate
of The Executive Leadership Council, the

premier leadership network of the most
senior African American corporate execu-
tives in Fortune 500 companies. Sharon
Taylor, Senior Vice President of Corporate
Human Resources, Prudential, and a mem-
ber of The Executive Leadership Council
says, “We highly value our relationship
with The Executive Leadership Council
and NextGen Network, Inc. as well as how
well their focus on leadership development
aligns with Prudential’s talent management
strategies,”. “We're excited about the role
we will play, along with other member
companies, in building future leaders with-
in the financial and business community.”ll

g
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ember Spotig

Frank M. Clark III
very day, Frank Clark is surrounded

By Tiffani Chambers
E by top business talent. As a Principal

in the Chicago office of Tillman
Carlson, he focuses on the recruitment of
top executives, CEO’s, CFO’s and CIO’s
across various industries, with a particular
emphasis on tracking diversity talent across
the country. After many years as a business
executive , coupled with his years of experi-
ence in the senior executive search business; Mr. Clark quickly
recognizes “star” talent when he sees it. Major factors that he
attributes to successful business leaders, particularly diversity
candidates are: possessing an excellent ability to galvanize and
lead groups of people, strategic thinking, balanced humility
and unwavering integrity. Prior to joining Tillman Carlson, Mr.
Clark spent several years with RR. Donnelley as Corporate
Vice President, Alliance Markets Group, where he drove
growth across Donnelley’s divisions by forging strategic

Oral Muir

By Rochelle Beard

ral Muir is Senior Director for
O Global eCommerce Channels at

Marriott International, headquar-
tered in Bethesda, Maryland. In his role
Mr. Muir provides global leadership for
sales, business development, and
account management for Marriott’s
external Internet and electronic channel
relationships with businesses such as
Expedia, Priceline, Kayak, Travelport, and Sabre. Mr. Muir
also serves as the business leader for non-lodging initia-
tives, such as online air/car/hotel vacation packages and
online rental car sales for Marriott.com, now the 8th largest
Internet site in the world, in terms of revenues.

Prior to joining Marriott International in 2000, Mr. Muir
was a member of Lexis-Nexis” Strategic Marketing organi-
zation, where his responsibilities included online marketing
and product development for a corporate counsel Center
Internet portal. In 1995, prior to Lexis-Nexis, and while at
The Weinberg Consulting Group in Washington, DC, the
firm’s CEO tapped Mr. Muir to develop a new venture. Mr.
Muir co-founded and served as Executive Director for

rgiixtﬁen Metwork inc.

alliances and joint ventures with Minority and Women Owned
Businesses across the U.S. His earlier experiences include sev-
eral years in sales and marketing with Motorola, Ameritech
and EDS.

Mr. Clark joined NextGen Network, Inc. in 2002 as a develop-
ing executive within RR Donnelley. Over the past five years,
he has served as Co-Chair of the Connections & Development
Committee and has been involved in the selection criteria of
new NextGen Network, Inc. members.

Mr. Clark graduated from Northern Illinois University and has
a MBA from the Illinois Institute of Technology. He is an
active member of the Union League Club of Chicago, as well
as a Fellow of the Leadership Greater Chicago organization.
Mr. Clark serves on the Board of Directors for the
Lookingglass Theatre Company, Morgan Park Academy and
Chicago Communities In Schools (CCIS).l

Building Science Technology and Education Partnerships
Inc. (Building STEPS), and through a partnership with
seven scientific and high technology businesses in the area,
created a pipeline for entry-level minority science and high
technology professionals.

Mr. Muir completed his MBA at Johns Hopkins University in
1999, and is also a graduate of the Johns Hopkins University
Leadership Development Program, and currently serves as
President of the Leadership Development Program Alumni
Association. In 1999, Mr. Muir was a winner of the
Executive Leadership Council’s national business writing
competition, and subsequently served as a founding board
member and Secretary of the Executive Leadership Council’s
NextGen Network. Mr. Muir was an undergraduate at the
State University of New York at Stony Brook, and in deliver-
ing the commencement address at graduation in 1993 he
challenged his fellow graduates to work to build a better
tomorrow, as earnestly as they would work to build their
careers.

Mr. Muir resides in Fort Washington, Maryland with his
spouse of 11 years.l
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Career Focus: Are You Fit for Your Ascent to the Top?

By Ramsey Jay, Jr.

s rising executives of the 21 st
A century, we will be responsible

for earning advanced degrees,
obtaining professional licenses, deliver-
ing high-quality results, and serving as
leaders in our communities and at
home. But as Next Generation Leaders
with increasing demands and decreas-
ing time, it is critical that we pause and
ask ourselves, “Are we fit for our ascent
to the top?”

At one time or another, we have all
heard that there is a high correlation
between fitness and career success, and
recent studies confirm as much. A sur-
vey of highly paid executives, conduct-
ed by executive search firm
TheLadders.com, revealed that 75% of

those surveyed felt that “good physical
fitness is critical for career success at the
executive level and that being over-
weight is a serious career impediment”
(HR Magazine, January 2006).
Additionally, a recent study by British
researcher Jim McKenna revealed that
after exercising “employees are more
tolerant of themselves, more forgiving
of their colleagues, work performance
was consistently higher, time manage-
ment skills improved, as did mental
sharpness”.

As we begin to take steps towards
reaching the executive boardroom, the
image that we project in our tailored
power suit will continually shape oth-
ers’ perceptions of us. Professional skills

The Executive Leadership Council Focus

By Mario Lewis

Roy Dunbar
i

he NextGen Network, Inc. Focus Column inter-

viewed Mr. W. Roy Dunbar, President of Global

Technology and Operations at MasterCard
Worldwide, to discuss his experience in managing a global
organization and the skills required to be successful in that
environment. Born in Jamaica and raised and educated in
England, Mr. Dunbar has a broad and diverse background

working in and managing organizations located all over

the world. Prior to joining MasterCard Worldwide, Mr.

Dunbar was the president of Eli Lilly’s Intercontinental

Region and was responsible for the company’s operations

in Africa, the Middle East, the Commonwealth of

Independent States, Asia, Latin America, and the

Caribbean.

6 ¢ FALL 2007

and academic credentials are important,
but looking and sounding like a healthy
rising executive prepared to lead a com-
pany are just as important. After all the
hard work and time that we have com-
mitted to getting our careers to this
point, we cannot afford to be excluded
from an opportunity to advance
because of poor health or a poor self
image.

The quiet confidence that we exude
when we are fit and feeling good about
“our look” will garner the respect of our
colleagues and confirm to our superiors
that we have not only the professional
skills, but also a concern for personal
excellence because we are fit for our
ascent to the top! ll

Please describe your roles and
responsibilities at MasterCard
Worldwide as the President of
Global Technology and Operations.

In my position, I oversee
MasterCard’s strategic processing
platform, global network, and quality
of operations. First, I am responsible
for maintaining the operational effec-
tiveness of our transaction processing
capabilities. The majority of our rev-
enues are derived from the processing
of transactions. Our focus on efficien-
cy and the quality of our technology
enables us to leverage a highly scala-
ble network. Secondly, I am tasked
with business development of net-
work and processing opportunities.
Based upon our scale and the capabili-
ties of our transaction-processing
infrastructure, we have the capacity to

Cont'd on page 7
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continuously add customer transaction
volume to our network. We are work-
ing aggressively to expand our global
footprint by winning more business,
with an emphasis on growth in Europe
and Asia.

As a leader of a global organization,
what are the key challenges to over-
come to be successful?

In any global organization you face the
constant challenge of prioritizing your
resources to accomplish your objec-
tives. Our organization has more
opportunities than resources to take
advantage of those opportunities. We
must continue to develop and coordi-
nate our integrated strategies and tacti-
cal plans around that right balance of
priorities and resources.

All companies have to remain adapt-
able in this ever-changing business
environment. Today’s business envi-
ronment requires you to quickly
respond to issues and refocus your
energies to address these issues. The
best and brightest companies and lead-
ers are systematically addressing these
challenges by fostering environments
where changes and obstacles are
viewed as opportunities.

How did your background and expe-
riences prepare you to face and over-
come these challenges?

My background and work experiences
in various countries have made me
comfortable with taking on new and
challenging assignments. In each new
position, I have learned to adapt to
new business environments, new peo-
ple, new languages and often new cul-
tural norms. Over time, it has allowed
me to strengthen my people and man-
agement skills and build my confi-
dence in leading organizations. As a
result, I am comfortable entering into
new environments and quickly assess-
ing what needs to be accomplished
and the steps required to achieve the
desired result.

ﬁj’?ﬁiﬂﬁen Metwork inc.

At each stage in your career, what
prompted you to often take on
responsibilities outside of your com-
fort zone? And how did it prepare
you for the next opportunity?

As a child, I was always naturally curi-
ous and found the unknown to be very
intriguing. Each time I was moved to
a dramatically new environment, I
embraced it and made the most of
each situation. I was never deterred
by the thought of failure and as a
result have always been drawn to new
challenges. All of the positions I have
taken on have had some degree of risk,
however, instead of dwelling on the
downside, I was more focused to the
benefits to be received in accomplish-
ing the upside.

My career steps have been as deliber-
ate as the opportunities that have been
presented. When each new opportuni-
ty arose, I was always prepared to take
on that challenge at that time. While it
may seem that each new career oppor-
tunity may have not been directly
linked to the previous or seemed ran-
dom, there is nothing random about
the act of being prepared for the next
challenge.

Please identify the important lessons
learned in turning around a global
organization.

This answer may seem simplistic or
cliché, but ‘people’ is the answer. In
turning around an organization, it is
crucial to reach out to others and let
them know their help is needed to
resolve the issues. The global nature of
the organization will add to the com-
plexity due to the potential communi-
cation, distance, language and cultural
barriers. In all situations, I share the
challenge with all others impacted to
create a sense of openness and team-
work. When the team develops and
then executes the plan together, each
member has a vested interest in its suc-
cess. Ilearned from one of my early
work experiences that leaders of teams

do not always have to make decisions
by themselves.

As a global executive, how do you
balance the needs of your company,
your team and your personal needs?

My family is the most important part
of my life, therefore I give special
attention to the balance of work and
family. From early on, my wife and I
anticipated that we would have inter-
national careers and we adopted that
mindset. As our children have grown,
they have accepted that as well and we
use it to our advantage. For example,
we often travel independently and
meet each other in cities across the
world. We spend lots of quality time
together, however the locations where
we spend that quality time are often
different.

What words of wisdom do you have
for NextGen Network, Inc. members
currently considering international
assignments?

Always remember that the world is
becoming metaphorically smaller.
Spend the time understanding the
forces in the world that are driving this
movement. You will not get an under-
standing of these forces sitting behind
a desk in the U.S. T am a big advocate
of traveling internationally and taking
on assignments away from home base.
There is much to be learned from
understanding the cultures and people
in other parts of the world. The ability
to look at the world through the eyes
of others will become an even more
important skill set in the future.

Finally, continue to work on your peo-
ple skills. Practice your ability to con-
nect with others and ensure that you
are approachable at all times. As you
become more senior in your careers, it
becomes even more important to be
influenced as well as influence others.
Every day, there is an opportunity to
improve your people skills. Take
advantage of this opportunity.l
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Sergio E. Sotolongo

extGen Network, Inc. Focus interviewed Sergio
N Sotolongo to discuss his experiences starting and
L building a company and his decision to pursue

this entrepreneurial venture. With over 20 years at global
investment banking firm, Goldman Sachs, Mr. Sotolongo
left as a Managing Director and founded Student Funding
Group, LLC (StuFund) in April 2006. StuFund, a full serv-
ice student loan origination company, is the first Minority
Business Enterprise (MBE) in that sector. In continuing
with its growth strategy, StuFund, in April 2007,
announced that they entered into a strategic partnership
with Lehman Brothers that provides StuFund with working
capital as well as a warehouse line of credit and gives

Lehman Brothers a minority stake in StuFund.

Please describe your roles and responsibilities at
StuFund?

As the Chairman and CEO, I am responsible for all
aspects of our business. I am always selling the
Company and its products and services to cus-
tomers, investors and partners. On a daily basis, I
seek to build relationships that can help move the
business forward. The Lehman strategic partnership
is a great example of a relationship that will allow
both firms to be successful in the student lending
arena. Internally, I focus on developing a strong cor-
porate culture that will help sustain our Company
in the long term. It is important for me to show a
strong level of commitment to our business, a con-
tinuous focus on delivering value to our customers
and partners and display honesty and fairness in
dealing with others.

What is your vision for StuFund?
The vision of the Company is to “build a national

student lender of scale.” However, this business
can be used as a platform for growth because stu-

dent loans are often a young per-
son’s first introduction to a finan-
cial services institution. Over the
long-term, I envision that the
Company will evolve into a full
service financial services entity that
will broaden its reach to other con-
sumer loan products. In the mean-
time, we are solely focused on our
mission to provide student loans for
students who could not afford col-
lege otherwise and to support and
guide families through the financial
aid process. It is also extremely
important to us to be able to deliver
a high quality product with an
emphasis on excellence in customer
service.

What prompted you to launch
StuFund and how did your corpo-
rate career prepare you for this
opportunity?

I had always been intrigued by the
idea of a student loan origination
company, as a way to create a
socially responsible lender. As such,
I saw a tremendous opportunity in
the market for a Minority-Business
Enterprise, as none existed in the
space prior to our formation. The
need for real quality information as
well as competitively priced prod-
ucts led me to formulate and culti-
vate the StuFund mission. As such,
I decided to leave Goldman last
year to pursue this venture. With
that experience, I was confident and
prepared to launch StuFund.
Additionally, I had the full support
of my family, which was very
important to me.
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Please describe your thought
process in making the decision to
leave Goldman.

The decision to leave Goldman was
a difficult one. That said, I was con-
fident in the business model and
had many years of corporate experi-
ence where I developed contacts
and colleagues. It was my sense that
from a timing point of view, the
opportunity was clear.

Describe the challenges you have
faced and overcome and the lesson
learned so far in building your
company.

There are so many important lessons
that I have learned since starting
this Company.

First, no two days are the same and
you have little time to react to the
many issues you have to deal with.
Prioritizing these issues is crucial to
success.

Second, our ability to manage rela-
tionships and projects is tested on a
daily basis. It is important to quick-
ly learn the skills and strengths of
the members of your team and
leverage their abilities for the bene-
fit of the organization. Every day,
we are in execution mode and there
is little room for error.
Unfortunately, you don’t have the
benefit of practicing in this environ-
ment - that’s what your corporate
experience is for.

Third, we are selling the business all
of the time to customers, partners
and investors. And in all cases, you
have to always ask for the order as
no one will just give it to you. So
far, we have built relationships with
several financial institutions, as well
as various colleges, universities and
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corporations. This partnering must
continue for us to achieve our
vision.

Finally, the Company provides full
transparency of the business to all
employees. We have bi-monthly
staff meetings and everyone has
access to our quarterly report.
Everyone must think like an owner
and be engaged in all aspects of the
business.

As an entrepreneur, how do you
balance the needs of your company,
your customers and your personal
needs?

As with any business that you are
passionate about, it is difficult to
switch off at any time. Fortunately,
I have the benefit of my family
being involved in the business.

With my family sharing this com-
mon experience, it helps me to bal-
ance my work and personal life. For
example, my wife, who is a clinical
psychologist by training, is working
on building our Direct-to-Consumer
business line. Her skill at network-
ing and understanding people has
been helpful in working with clients
and building and maintaining rela-
tionships. Additionally, she provides
me with a vital check and balance
through her unfiltered and to-the-
point feedback. Not having her as a
part of this business would be a
waste of a valuable resource.
Additionally, I am thrilled that my
children play a role in the Company.

What words of wisdom do you

have for NextGen Network, Inc.
members (currently working in
corporate positions) considering
launching their own companies?

I am a huge proponent of entrepre-
neurship as a tool to maximize your

destiny and setting your path. I am
convinced that I should have taken
the plunge sooner as I have benefit-
ed greatly from this experience. I
encourage NextGen Network, Inc.
members to ensure they have many
options. Spend the time in your cor-
porate career refining your skills
and training yourselves. Don’t lose
sight of what your company can
offer you. Seek opportunities to
earn more and seek mentors. No
one is going to hand it to you — you
have to go out and take it.

Also, don’t be afraid to turn to oth-
ers for help. My Executive
Leadership Council colleagues have
been there every step of the way by
providing me with high level con-
tacts, opening doors within compa-
nies, investors, and financiers,
allowing me the opportunity to go
in and sell myself and the business,
and other forms of relationship
building. The number of entrepre-
neurs that are Executive Leadership
Council members will continue to
grow. The Executive Leadership
Council will continue to play a larg-
er role in developing entrepreneurs
and helping them build their enter-
prises in the future, and providing
other support services.ll
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“Do What You Say You Are Going To Do”:
Revisiting NextGen Network, Inc.s Conversation With Ron Meyer

ne year ago, I enjoyed the great
O pleasure of moderating “A

Conversation With Ron Meyer,”
a featured event of the 2006 fall
Dinner Leadership Events of The
Executive Leadership Council and
NextGen Network, Inc. in
Washington, DC. Ron Meyer,
President and Chief Operating Officer
of Universal Studios, participated in a
one-hour discussion modeled after the
popular Bravo television show “Inside
The Actors Studio.” Ron appeared
before an audience that included
NextGen Network members, gradu-
ates of the “Strengthening the
Pipeline” program sponsored by The
Council’s Institute for Leadership
Development & Research, and high
school students from The Granville
Academy and the Minneapolis based
High School for Recording Arts.

Mr. Meyer has enjoyed a remarkable
career distinguished by achievements
in both corporate and
entrepreneurial leader-
ship roles. As President
and Chief Operating
Oftficer of Universal
Studios, he serves as a
member of General
Electric Company’s exec-
utive leadership team.
Prior to joining Universal
Studios, Mr. Meyer
served as president and
co-founder of Creative Artists Agency,
Inc. Under the leadership of Mr.
Meyer and his fellow co-founders,
Creative Artists Agency, Inc. (CAA)
became a market leader in the talent
agency business. Fortune magazine
described CAA as “Hollywood’s pow-
erhouse” in an article published in the
October 15, 2007 issue. He began his
career as a messenger with the Paul
Kohner Agency, a talent agency based
in Los Angeles, in 1970. Mr. Meyer lit-
erally worked his way up from the
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“Relationships can help
to get you through the
door, but the best thing
you can do for your
career is to be a person

of your word ...”

By Kevin Hinton

NextGen Network, Inc. member Kevin Hinton (left) and Ron Meyer share a laugh
during the panel discussion.

bottom to become a leading figure in
the entertainment business. In the
process, he earned a reputation as a
leader with great integrity and deter-
mination. This integrity and determi-
nation has no
doubt helped him
to survive numer-
ous Universal
Studios ownership
and leadership
changes (including
a recent CEO tran-
sition at NBC-
Universal).

Mr. Meyer fielded
questions on a wide variety of topics
and delighted the audience with his
openness, humor and candor. I was
interested particularly in his views on
the importance of relationships to
career success and asked for his
thoughts on this topic. To my sur-
prise, he downplayed relationship
building. Instead, he focused on the
importance of following through on
commitments. “Relationships can help
to get you through the door, but the
best thing you can do for your career

is to be a person of your word and do
what you say you are going to do.”
Mr. Meyer shared with the audience
what it has meant to his career to be
perceived as someone who keeps his
word. Later on, he shared his
thoughts on the topic of diversity in
the film industry. He concluded his
remarks by encouraging audience
members interested in the entertain-
ment business to contact him after the
event.

We were incredibly fortunate to have
the chance to spend time with Ron
Meyer, and we remain thankful for
The Council’s critical role in arranging
for his participation. An event photo
gallery and synopsis is still available
on The Executive Leadership
Council’s web site (http:/ / www.elcin
fo.com/features_ron_meyer2.htm).l
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Partner Spotlight: Urbanomics Consulting Group

By David Greene, Urbanomics Consulting Group

Group has provided program management and

administrative support to ensure the relevance
and responsiveness of NextGen Network, Inc.s pro-
grams and activities to meet the needs of the mem-
bers. Although the organization is a 100% volunteer
based, NextGen Network, Inc. saw the need to part-
ner with a dedicated team of experienced profession-
als to manage the growing demands of program
planning for the organization. David Greene, presi-
dent and CEO of Urbanomics, leads a program man-
agement team with core competencies in strategic
planning and marketing. The scope of work they
assist the organization with includes but are not lim-
ited to:

F or the past five years, Urbanomics Consulting

e Membership Data Management and
Communication

* Member Development

* Corporate Sponsorship and Fundraising
e Community Outreach

* Meeting and Conference Planning

* Internal and External Communications
* Media Relations

Urbanomics Consulting Group is a strategic marketing
& planning firm named for its principals” experience
managing national programs and initiatives targeting
urban audiences. Through public-private partnership,
business collaborations, and the like, Urbanomics
strategically pairs companies and causes to bolster
institutional change initiatives by aligning progressive
brands with important business and social issues.

The company is a wholly owned and operated
African American firm certified by the National
Minority Supplier Development Council (NMSDC)

ﬁﬁlltﬂfl‘l Matwork e

as a Corporate Plus member, with the capacity for
national contracts. In November of this year,
Urbanomics will celebrate ten years of service.
Almost a decade of experience has allowed the firm
to perfect its service offerings of Public Awareness
and Education Campaigns, Cause Marketing and
Communications and Cause-Related Public-Private
Partnerships. Staff skills individually and collective-
ly represent best practices of organizational develop-
ment, marketing promotions, public affairs, and
community relations.

Strategic Planning Facilitation

Focus Group and Survey

Research Program Planning
Media Planning and

Relations Stakeholder Outreach

These competencies serve the company in support-
ing large and small clients in national engagements
and have helped implement a number of important
projects such as NextGen Network, Inc.’s member
survey, meeting evaluation, program growth expan-
sion and strategy development.

Urbanomics’ customers give them high marks for
conceptualizing, developing, and executing success-
ful public relations and cause marketing initiatives.
The firm has been a central partner in creating strate-
gic awareness for a number of Fortune 500 compa-
nies and professional associations such as
Association of Corporate Counsel (ACC), Black Data
Processing Associates (BDPA) Johns Hopkins
Leadership Development Alumni Association,
Minority Corporate Counsel Association (MCCA),
National Association of Corporate Directors,
National Association of Investment Companies,
NextGen Network, Inc. and The Executive
Leadership Council.
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NextGen Network, Inc. Community Outreach

By Mario Lewis

Network, Inc.’s mission of communi-

ty outreach programming to enhance
the lives of African American youth, the
organization continued its outreach to the
Granville Academy and hosted its annual
Donna Jamison Lago (DJL) Memorial
Scholarship 2007 Essay Competition.

I n keeping with The NextGen

Heather James, Chairperson, NextGen
Network, Inc. Community Outreach
Committee participated in several events
for the Trenton and Waterbury affiliates
of Granville Academy and is participat-
ing in planning the potential start-up of
the Newark, NJ affiliate. The Granville
Academy is a free, after-school coaching
and counseling program designed to give
inner-city youth an introductory knowl-
edge of business and industry.

The DJL Memorial Scholarship 2007
Essay Competition, now in its 8th year,
provides African-American high school
seniors with the opportunity to earn

scholarship dollars while addressing
important issues affecting minority com-
munities. This year’s competition theme,
sponsored by Entergy Nuclear Northeast,
was “Strategies for Environmental
Leadership.”

The top three finalists received cash
prizes of $2,500 each to use towards their
college expenses. Three semifinalists
received $1,500 each, and four honorable
mentions each received $500. The 2007
Scholarship winners are:

Finalists

Elysia Johnson, Saratoga, CA
Jonathan Rabb, Minneapolis, MN
Katherine Long, Fort Collins, CO

Semi-Finalists

Audrey Richards, Baltimore, MD
Bridget Widdowson, Wallingford, PA
Jonathan Smith, Silver Spring, MD

Honorable Mentions

Brian Fontenot, Baytown, TX

Emeka Okparaeke, Jackson, NJ

Sarah Anderson, Shamong, NJ

Trishelle Copeland-Johnson, Apopka, FL

Entergy Nuclear Northeast, a division of
the Entergy Corporation- one of the
nation’s largest global energy companies
— was lead sponsor of the essay competi-
tion. Based in White Plans, NY, Entergy
Nuclear Northeast delivers electricity to
more than three million homes in the
New York City and Westchester County
areas, and supplies power to support
New York City’s transportation system.

The Donna Jamison Lagos Memorial
Scholarship Essay Competition is named
after a founding member of NextGen
Network, Inc. who lost her battle to can-
cer in 2003. The scholarship was created
to educate and encourage high school
seniors to think critically about important
issues affecting their lives.ll

Young Professional’s Toolbox: Keys to a Better You

By Jacqueline Jenkins
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ith the endless demands of jug-
W gling a challenging professional

and personal life, we easily forget
the value of investing time in ourselves to
ensure a positive mind, healthy body and
strong spiritual foundation. Rana Walker,
M.Ed., President and Founder of
Diamond Cutter LLC, a Philadelphia-
based wellness company, advises her
clients to indulge in rejuvenating experi-
ences. Walker challenges clients to ask
themselves, “Do I value me?” Walker
explains, “When you value yourself, then
you are able to better value others.” The
following are tips on how to add value to
our lives.

MEDITATION - a state of concentration
on an object or thought or state of being
helps to clear the clutter that muddle up
our inner thoughts. By freeing our

thoughts through a centered stream of
consciousness, we are able to create a
space of peace within our minds. Gerri H.
Walker, M.Ed., CEO of Diamond Cutter
LLC, coaches her clients to create a medi-
tation ritual either morning or night.
Walker comments, “We are unaware of the
amount of tension that the body holds.
Meditation is mental deep cleansing.”

JOURNALING - the practice of capturing
our thoughts on paper is another means to
quiet our minds. The secret to journaling
is to write whatever is on your mind and
to allow yourself to be in the moment with
your thoughts. This exercise channels
your concentration to your present mood,
experience and/or environment. By forc-
ing your mind to think in the present, you
suspend the noise that exists due to wor-
ries or concerns for future or past actions.

Journaling provides a release of emotions
that enables our mind to assume a restful
state.

TIME OFF - Dr. Tracey Campfield, a DC
clinical psychologist, comments, “A men-
tal health day is a great means to give your
mind a break.” Often it is challenging to
schedule long vacations but an extended
weekend is a way to create a release from
the daily work routine and to enjoy some
mental downtime. Dr. Campfield further
explains, “A day off relaxes the body
which increases your productivity while
working.”

Additional reading material: Ram Dass,
Journey of Awakening: A Meditator’s
Guidebook, Bantam Books, 1990.1
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Members on the Move rrrr——————

Dele Oladapo

Dele Oladapo has
been awarded a 2007
CareerFocus Eagle
Award by the
National Eagle
Leadership Institute
(NELI). The
CareerFocus Eagle Award, presented
annually by NELI and CareerFocus
Magazine, is one of corporate
America’s highest accolades in leader-
ship achievement, saluting African-
American and Hispanic-American
executives who set a higher standard
of leadership. Mr. Oladapo earned
this award for embodying NELI's
model of dignity, integrity and honor
and accruing a performance record
that inspires others to achieve greater
levels of business and community
leadership. Dele will receive his
award at the 15th Annual Eagle
Awards Gala in November.

earlier this year. Selection to the
Executive Committee is considered
one of the College’s highest forms of
volunteer recognition.

Kevin Hinton
Kevin Hinton joined
the National
Association of
Investment
Companies (NAIC)
as Vice President in
July 2007. NAIC is
the industry association for private
equity firms that dedicate financial
resources to the development of an
ethnically diverse marketplace.
NAIC’s member firms invest in com-
panies with extraordinary growth
potential and manage over $8.5 billion
of capital in aggregate. As Vice
President, Mr. Hinton is responsible
for NAIC’s Journal of Emerging
Domestic Market Finance, research
initiatives and the Plan Sponsor &
Minority Manager Annual
Consortium. Mr. Hinton also com-
pleted a three-year term as a member
of the Executive Committee of the
Williams College Society of Alumni
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Penny Allen

Penny Allen has
been promoted to
Vice President,
Information Systems
at Prudential
Financial. Since
joining Prudential in
2004, Ms. Allen has successfully
developed and advanced the depart-
ment’s information security and pri-
vacy programs. Her leadership and
technical skills have had a deep
impact on Prudential and have direct-
ly resulted in a stronger control envi-
ronment around its employee
information and overall data security.
As VP, Information Systems, Ms.
Allen is responsible for setting the
strategic direction and managing
information risk for the Company’s
corporate Human Resources privacy
and information security programs, as
well as ensuring its third party ven-
dors advance their programs to com-
ply with Prudential’s in order to
continuously protect personal infor-
mation for the Company’s employees.

ally for her commitment to driving
diversity-related business results. In
2007 she was named to The Network
Journal’s annual “40 Under Forty”
list. The Network Journal’s “40 Under
Forty” recognizes the next generation
of African-American leaders who
have proven to be exceptional per-
formers in their industry and are com-
mitted to the development of their
communities.

T. Hudson Williams
T. Hudson Williams
has been named Vice
President of Diversity
and Multicultural
Initiatives of Time
Warner Inc. In her
new role, she will
lead continuing efforts to promote a
culture of inclusion at Time Warner,
working with corporate and division-
al leadership to implement strategies
that support diversity across Time
Warner’s businesses. Ms. Hudson
Williams has been recognized person-

Dr. Kelvin Baggett

Dr. Kelvin Baggett
has been named
Vice President and
Chief Operating
Officer for the
Clinical Services
Group at the
Hospital Corporation of America
(HCA). Previously, Dr. Baggett was
a Strategic Business Consultant within
HCA'’s Strategic Resource Group, an
internal consulting firm. In his new
role, Dr. Baggett is responsible for
developing and executing strategies
to improve quality, safety and clinical
performance throughout HCA, the
nation’s leading health system. He is
also responsible for coordinating
Clinical Service Group operations
focusing on Physician Alignment,
Hospital Strategies, and Clinical
Programs. Dr. Baggett’s extensive
background in both medicine and
business provide a unique resource to
assure a practical, efficient and
results-oriented approach to quality at
HCA.

[ .

Mike Watson
After a successful
run leading the
Corporate
Information
Technology
Sarbanes Oxley
Program in JP
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Morgan Chase’s Information
Technology Risk Management group,
Mike Watson has joined JP Morgan
Chase’s Strategy and Development
group. As part of this group, Mike
will serve as a Senior Product
Manager focusing on Internet
Strategy and Development. In his new
role, Mr. Watson will have responsi-
bility for strategic planning, execu-
tion, and evaluation for enterprise
and retail products and services.

Ramsey Jay, Jr.
Ramsey Jay, Jr. has
joined Ares
Management, an
investment manage-
ment firm that spe-
cializes in managing
assets in both the
private equity and leveraged finance
markets. In his new role as an
Associate Analyst, Mr. Jay will focus
on the Funds’ Capital Markets invest-
ment activities. Additionally, he was
recently named as one of “Thirty
Young Leaders Under 30” by Ebony
magazine. The elite roster of young
men and women who are “representa-
tive of the enormous talent and prom-
ise among African-Americans who are
age 30 and younger” was presented in
the February 2007 issue of Ebony.
Some of Mr. Jay’s activities that con-
tributed to this recognition included
serving on the Board of Directors of
Los Angeles’ New West Symphony
and on the Steering Committee for the
2007 Cedar Sinai Sports Spectacular.

the National Conference Center in
Washington, DC. A practicing Black
Belt in the Six Sigma methodology, he
championed two projects that were
selected for the Wall & Walk of Fame
showroom display from both industry
and government participants. One
project created a global repair facility
for fighter jet engine repair, and the
other established a robust third-party
logistics region-wide supply chain
management process for California
and Nevada region military bases.
The storyboards will be part of a trav-
eling Road Show display for other
agencies to model. In the past year,
Mr. Dobbs” works have contributed
$672 million in cost impact initiatives
to the bottom-line and is tracking to
reach $1 billion. Additionally, in July
2007, he received a Pioneer Award
from the Sloan School of Management
at the Massachusetts Institute of
Technology for his work on
Information and Data Quality
Management for Enterprise Resource
Planning Systems. The Pioneer Award
is given to practitioners who have
made a significant contribution to
their field of expertise.

Stanley Dobbs

Stan Dobbs, Regional
Director, Supply
Chain, Naval
Aviation, was recent-
ly honored for his
valued contributions
to business transfor-
mation by the Deputy Secretary of
Defense at the Department of National
Lean & Six Sigma Symposium held at

FEN
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Andrew Frazier
Andrew Frazier was
named the first
Chief Operating
Officer for The
Executive
Leadership Council
and joined the team
effective February 2007. Mr. Frazier is
no stranger to The Executive
Leadership Council having been
involved in many of the organization’s
pipeline programs and activities since
participating as a shadow mentee in
1998. He also served as the President
of the NextGen Network, Inc. from
2004-2005. Mr. Frazier brings a wealth
of talent and experience to his new
role having held positions with signifi-
cant responsibility most recently as an
Assistant Vice President at the New
York Life Insurance Company where

he worked in the office of the Chief
Diversity Officer, Corporate Services,
Financial Management, office of the
Chief Investment Officer, and the
Mergers & Acquisitions departments.
He also achieved the very challenging
professional designation as a
Chartered Financial Analyst (CFA)
while at New York Life.

Laurence Latimer
Laurence Latimer
joined SunGard in
May 2007 as Vice
President for Project
Management in the
Trading division.
He reports directly
to the Chief Executive Officer and is
responsible for driving execution and
commercial results of key initiatives.
SunGard (www.sungard.com) is a
global leader in software and process-
ing solutions for financial services,
higher education and the public sector
with revenue exceeding $4 billion.
Part of the financial services group,
SunGard Trading has over $300 mil-
lion in revenue and includes a portfo-
lio of six related companies serving
the equity trading, commodities risk
management and energy sectors.

Wokie Nwabueze
Wokie Nwabueze
has been promoted
to Vice President,
Business Ethics &
Resolve Office at
Prudential
Financial. Ms.
Nwabueze brings to the Business
Ethics and Resolve Office 14 years of
Alternative Dispute Resolution facili-
tation, mediation and training experi-
ence. In her new role, Ms. Nwabueze
has primary responsibility for enter-
prise wide Business Ethics and code of
conduct education and communica-
tion. Additionally, Ms. Nwabueze sup-
ports the Business Ethics & Resolve
Office function by facilitating the
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investigation of business ethics mat-
ters, providing internal conflicts reso-
lution services and preparing parties
for external mediation and arbitration
proceedings.

Sekou Kaalund
Sekou Kaalund
joined JPMorgan in
July 2007 as the new
global head of sales
for Private Equity
Fund Services. In
this capacity, he
manages a global team responsible for
new business development of out-

sourced administration solutions to
private equity financial sponsors and
institutional investors with portfolios
of alternative investments. Mr.
Kaalund was formerly the head of
strategy and planning for Securities
and Fund Services at Citigroup, Inc.
and was responsible for managing and
executing global strategic investment,
acquisition and divestiture activity.ll

2007 Corporate Contributors

$100,000
Prudential Financial

$5,000 to $99,000

Food Lion

Entergy Nuclear Northeast

T
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The NextGen Network, Inc. relies on the strategic invest-
ment of companies through sponsorship dollars for the
delivery of its member development and community
outreach initiatives. A partnership with NextGen
Network, Inc. provides development and support to the
African American talent pipeline across industry and
functional areas.

Every company, regardless of its size, can benefit from a
partnership with NextGen Network, Inc. to enhance the
skills, and confidence, of high potential employees.
NextGen Network, Inc. provides the resources to help
African Americans become more successful in their
careers.

There are a number of ways in which an organization can
partner with NextGen Network, Inc. Opportunities
include, but are not limited to:

* Providing direct monetary support of operating
services

e Sponsoring a program/activity

¢ Including NextGen Network, Inc. in company
matching gift programs

* Providing in-kind gifts of products or services
* Providing venues for meetings and networking

events around the country

For more information about sponsorship opportunities,
contact NextGen Network, Inc. in care of Urbanomics
Consulting Group.H

Please send inquiries about this publication to:
info@nextgennetwork.com « www.nextgennetwork.com
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NextGen Network, Inc. 2007 Leadership Team

OFFICERS

PRESIDENT
Sekou Kaalund

Senior Vice President, Global Head of Sales, Private Equity Fund Services, JP Morgan

Vice PRESIDENT
Joy Booker

Vice President, New York Life Investment Management

TREASURER
Tyrone Thomas
Associate, Gitigroup, Inc.

SECRETARY,
Tamara Nall

Associate Il, Strategy & Health, Booz Allen Hamilton, Inc.

FUuNDRAISING/CORPORATE DEVELOPMENT
Vacant

MEMBERSHIP
Kevin Hinton
Vice President, National Association
of Investment Companies (NAIC)

COMMUNICATIONS
Glynda Brown
Vice President, Citi Private Bank

COMMITTEE CHAIRS

STEWARDSHIP/REPORTING
Dele Oladapo
Vice President, Information Systems
Prudential Financial

CoRrPORATE GOVERNANCE
Latoya Rembert
State Legislative Coordinator, CMOR

ExecuTive LEADERSHIP GOUNCIL
RELATIONSHIP
Crystal German
Director of Finance
NC Institute of Minority Economic
Development

CONNECTIONS/DEVELOPMENT
Jessica Che-Mponda
Vice President, Internal Consulting
HSBC

CommunITY QUTREACH
Heather James
Senior Marketing Manager, Wal-Mart
Corporate Marketing Division
Multicultural Marketing Group

Carl Brooks
President and CEO,
The Executive Leadership Council &
The Executive Leadership
Foundation

Jessica C. Isaacs
Senior Vice President

Personal Lines, American International

Group
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BOARD OF DIRECTORS

Kenneth Tanji
Vice President
Finance, Prudential Financial

Camilla McGhee
Program Director
The Executive Leadership Council

Sekou Kaalund

Senior Vice President, Global Head of

Sales, Private Equity Fund Services
JP Morgan

Joy Booker
Vice President, New York Life
Investment Management

Andrew Frazier

C0O0, The Executive Leadership Council

Latoya Rembert
State Legislative Coordinator, CMOR
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